BRAND DESIGN

SAMPL

=S




@OQUALIBRE

@OQUALIBRE

Charles LoBello
President

Qualibre, Inc.

50 East Ridgewood Ave.
Suite 286

Ridgewood, NJ 07450
0:201-832-0271

F: 201-808-3100
clobello@qualibreinc.com
qualibreinc.com

FINE PRINTING FOR LEADING PUBLISHERS

GQGUHLIHRE




& collado

AT

€ collado ...

YEARS OF EXCELLENCE

Collado Engineering




& collado

ABOUTUS =) ASERVICES = PROJECTS - LCLIENTS— NEWSROOM - CAREERS| CONTACT

PuUmpingUp/
’ do Enginearing [_‘.lrf:}‘;.1 Ij,eg n-g_-E;

gy




eSognia

BN E S T HESIA

Local Tearns. National Support.
Exceptional Results

OUR SIGNATURE

cornerstone of

Somma's corporate identity 5 our ntertwined pegple

| and strong logotype. The logo colors are PMS 540 and B4

of coordinating shades of bilue that

communicate stabiity

competence and dependability

Our signature is a critical component of our communications strategy, the

feundation that tes everything to

her. It projects a crisp. efficient, collalbzorative

and people-first image to our healthcare administrators, chinicians and

potential recruits, That's why it 15 vital that we use it Consistently on all of
aur communications. To ensure this, the signature i created as a lock-up; the

oroportions of the symbol and type may not be alterad in any way:

Cr Symbal

M5 5401

PMS 640
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Our Logoovpe

L or graphic

deally, the s

wld be staged with as much

e a5 possible to ensure proper framing of the signature and 1o protect

v, Moted below are minimum clearance guidelinegs

Wzing the heght and width of our sy

ol you can always be

sura o measure the mirmmum clear space arcound our lego

Use the same m

surement when using our tagline,

Hera s an exampla of the imvisinle boundary

ANESTHESIA



QUR COLOR PALETTE

Cwr color palette s also an imoportant part of Mmasntaining and promating
rescognition of the Somnia brand identty

The cornerstone and prmary color of our palette s Somma dark blug (PMS 540
and Somnia light blue (FMS 640)

PMS 640

CHMYK
C 100, M 55, % 0, K 55

CHYK
C100, M0, Y0, K22

A comprebansve palette of colors thal best complemant our colors (6 Shown here.
This range of alternatives offers fexibdity mdasign while strenathening the unified

kool of all our communications, Use these colors whenever passible

PME 173

CHMYK
€0, M100, Y 61, K 43 CO,ME3 Y100, K4

PMS 391 “PMS 451

CHYK eHYK
€13, M 0, ¥ 100, K 33 O35, M 26,¥ 55, K0

ELECTRONIC MEDIA PALETTE

Below are the hes number eguivalents for use on all interactive and electronic

mitdia communcations. Use these colars whenever possible

Prirnary Colors

OUR BRAND PERSONIFIED

The images we use 0 all of our communications must reinforoe cur positicning

strategy, The personality of our company s aboult stability, reliability and

conhcdance v olr clical and

ramerent expartse, U5 alko about being
trustwarthy, approachable and rescurceful. The images we use should reflect

these attributes

Whenever possible. show real peaple in real situations Lise the following
paneral rules as a guide when creating or selecting images for Somnia

communicabns matar \JI'_;

m Povaeful wisual commurscations arg ofton tha result of ane idea or objective

PEr Emage

w Photbos, illustrations and other visual images shoubd be rich in becture, color
and subpect matter

Imageny should works 02 Fumamze the Company

= Close cropoung Creabes more intengst and drama by bringing central themes
into focus

"

Choose viewing angles and lighting effects carefully.

Realistic working erwironments refllect our honest values

Show civersity in people to reflect our chents, clinecians and patents

PREFERRED IMAGERY STYLE




